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F O R B E S
3 0  U N D E R  3 0  S C H O L A R
S E P T E M B E R   2 0 1 7

H U B S P O T  M A R K E T I N G
S O F T W A R E  C E R T I F I E D  
H U B S P O T  
F E B R U A R Y  2 0 1 8

P R / C O M M U N I C A T I O N S  I N T E R N
A P P L E  I N C .    |    M A Y   2 0 1 8  -   A U G  2 0 1 8

E N T E R P R I S E  M A R K E T I N G  I N T E R N
D R I F T    |    J A N   2 0 1 9   -  J U N  2 0 1 9  

Created an influencer strategy, detailing best practices in emerging media and
provided YouTube editorial analysis.
Developed product launch experience as part of the team that introduced iOS
12. 
Other responsibilities included: press briefing notes,  coverage tracking and
analysis,  competitive research, crisis communication tracking.

Worked with sales teams to create sales enablement content.
Worked on nurture sequences to Enterprise prospects with emails averaging
a 35.5% open rate and 2.64% CTR.
Other responsibilities included: event support,  reporting and measuring
campaign results,  data enrichment.

A S S O C I A T E  P R O F E S S I O N A L  S E R V I C E S  C O N S U L T A N T
D R I F T    |    J U N  2 0 1 9   -   J A N  2 0 2 0

S E N I O R  A S S O C I A T E  P R O F E S S I O N A L  S E R V I C E S  C O N S U L T A N T
D R I F T    |    J A N  2 0 2 0  -  P R E S E N T

C O N V E R S A T I O N A L
M A R K E T I N G  C E R T I F I E D
D R I F T  
J A N  2 0 2 1  

 C O N V E R S A T I O N A L  S A L E S
C E R T I F I C A T I O N
 D R I F T  
J A N  2 0 2 0

Founding member of the professional services team.
Helped our largest customers build conversational marketing into their sales
and marketing strategies.
Built and optimized advanced playbooks based on customer use cases.
Co-hosted the Conversational Marketing Podcast.

Provide data driven consulting to our most strategic Drift customers.
Enable customers to achieve revenue acceleration and best-in-class
conversational marketing strategies.  
Assisted in creating external content including the Conversational Marketing
Blueprint 2.0,  the Conversational Marketing Certification, and contributed to
partner services enablement. 
Help align internal ProServ team on best practices and created templates for
strategic framework and best practices.  
Key customers: Adobe, Slack, Box, ServiceNow, Marketo, Magento, Citrix,
NetApp, Workday, Vonage, GE

https://www.sammireinstein.com/

